e B A
Irbid National University

B39l Olessy suglazlls sleze¥l soles
Accreditation and Quality Assurance Deanship

w\ i)

BLall) dllas (As tasa) e —
Ua o 3aY gl (S

) A sl

) — Qe Il ) giall

0799277257 i) Kb
Qomar84@yahoo.com 9 A )

dsalall A gall

£ AT oy s Aaalal) pud FPRE ) Jaxal il m’: a3
2015 | National University of Ma english Very Goo( - E-Business a‘;ﬂs-\ 1
2010 University of Sindh english Very Gooq 3.39 business adm| ufwale | 2
2008 University of Sindh english Very Gooq 3.09 business adn| wususs: | 3
Lol | 4

PHD in Information Science/ E-Business :kiall da jall (3841 (awaidl)

s bl da g ki o) gis

CULTURAL TECHNOLOGY ACCEPTANCE MODEL TO ENHANCE CONSUMERS’ INTENTION TO USE ARABIC E- o) ) gisal) aAJJh‘ Olse
COMMERCE WEBSITES: A CASE STUDY IN JORDAN

(ArasdlsY) g 4y 1Y) Anlaad) ol i)
Jazd) e Jard) o\<a FERE]] a8l

2010-2015 National University of Malaysi Research assistant at National University 1
under Information System research group
September 2010 — 2015).

2017-2019 Jadara University Lecturer at Jadara University for 2 year (p 2

2019 - 2020 Irbid National University assistant professor at Irbid National Unive 3
Marketing department)

2020 - 2023 Irbid National University Head of E-Marketing and Social Media D 4

at Irbid National University
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