e _'\T’)! Amol>
Irbid National University

5392l Glasig suslailly slaze¥l soles
Accreditation and Quality Assurance Deanship

w\ i)

édﬁ.“ gﬁﬂ daaa il ?—“N‘
NI ) 3Y g} ()80
agia Y A sl
Y Gl ) ) siad)
0795006362 I P
Alfandi@inu.edu.jo 9 A )
dalall A gall
e . - 4 1 e o3 L&A %Js‘ 3
Z A &y daalad) and duyah dx kil Jaaal) Uamadill ol a8 )
2011 UuMm 4 sy el sia) st 30 | ol giSa 1
ddaid g dalw
2008 UUM Ay alaty) Sla) 3.6 Just 51 | fiwala 2
dBad g Ll
2003 o ga pal) dasla (hall g oo b Jsa 64 Gpaa gl | sy | 3
1999 4y 5l G ) HF 75 S 4

sl g 51 sLlad) Al 580l Gawaddl)

s sieaalal) da gkl o) gis
(dan 2 delu 42) ticale Ay 22 03 Y

Dissertation: measuring marketing communication effectiveness effect on tourism destination s0)_gisall Aa gl o) gis

brand

dan Sy 9 Ag Ty dland) <l judd)
( )

-
L fe

Jand) 3aa Jand) (\Sa FERE]] ad i
N (M 20233-11-1 (e LAY &) daals LS A
2023-2017 LAY & ) daals 3 L M
2017-2011 Ay &y ) dzala e Loa i
2017-2015 LAY oy ) daala b i
A fianl) cilalaiayl

Aoghy gl YLadY) Jlas )




e _'\T')! Amol>
Irbid National University

5392l Glasig suslailly slaze¥l soles

Accreditation and Quality Assurance Deanship

4l gall g Agila gl lally

&) _pad gal)

Alfandi, A. (2017). Managing Destination Consumer Based Brand Equity for Potential Tourists via Communication
Effects Assessment. Paper presented at the 2017 Prague International Academic Conference Business & Economics
Education & Social Sciences May 7-10, 2017

Alfandi, A. (2016) Selected Antecedents Impacts on Employees performance. Paper presented at the 2016 Prague
International Academic Conference. September 4-7, 2016. Prague, Czech Republic

Alfandi, A., & Kasim, A. (2011). Long-Term Communication Effects of Tourism Malaysia Marketing
Communications on the Awareness and Perceived Destination Image Dimensions among Potential Tourists from
the Gulf Countries (GC). Paper presented at the Advances in Tourism and Hospitality Marketing and Management
(ATHMMZ2011). (Editor: Maria Alvarez and Dogan Gursoy) June 2011, Istanbul, Turkey.

Alfandi, A., & Kasim, A. (2010). The Importance of Long Term Marketing Communication Effects in Destination
Marketing. Paper presented at the Proceedings of the International Graduate Tourism Research Conference, Kuala
Lumpur.

Alfandi, A. (2017). Managing Destination Consumer Based Brand Equity for Potential Tourists via Communication
Effects Assessment. Paper presented at the 2017 Prague International Academic Conference Business & Economics
Education & Social Sciences May 7-10, 2017

(Gl g paldll) 3 ) gdiiall & gal)

Ashraf Alfandi, Khaled Alshihabat, Mohammad Alrfai, Ibrahim Siam, Thabet Bani-Hani, Mohammad Alibraheem
and Bader Al-gaied. (2023). The entrepreneurial shift in education: The critical success factors of mobile learning
in higher education institutions. International Journal of Data and Network Science, An international journal, (7).
https://growingscience.com/ijds/online.html

AL Zoubi, M, Yasmeen ALfaris, Baha Fraihat, Ali Otoum, Maher Nawasreh and Ashraf Alfandi. (2023). An
extension of the diffusion of innovation theory for business intelligence adoption: A maturity perspective on project
management, Uncertain Supply Chain Management, An international journal, (11).
https://www.growingscience.com/uscm/online/uscm_2023_38.pdf

Alfandi. A.M, and Bataineh. M. (2023). The Impact of Green Entrepreneurship Orientation on Sustainable
Performance: The Mediating Effect of Knowledge Management. International Journal of Academic Research in
Economics and Management Sciences, 12(1), 388-404. http://dx.doi.org/10.6007/IJAREMS/v12-i1/16422

Alfandi. A. M, and AL-Zoubi M. (2022). Sustainability as a Factor of Competitive Advantage in Tourism Industry,.
International Journal of Advanced Research, 10, (May). 01-06] (ISSN 2320-5407) .
http://dx.doi.org/10.21474/1JAR01/14668

Al-Zoubi, M. I; Alfandi (2021). Examining the Dimensions of Organizational Climate on Employee’s creativity in
Jordanian Hotels. Journal of Contemporary Issues in Business and Government Vol. 27, No. 2.
https://www.cibgp.com/article_8436.html

Afandi, A. M. (2020). Is Jordan safe to visit? The Impact of Perceived Risk Perceptions on the tourist Behavioral
Intentions. Geo-Journal of Tourism and Geosites. Vol.33, No.4. p.1545-1550.
http://gtg.webhost.uoradea.ro/PDF/GTG-4spl-2020/gtg.334spl 15-606.pdf

Alfandi, A. M. (2020). Hotel Related Factors and Employee Performance "The Case of Jordanians Four Star
Hotels". International Business Research. Vol. 13, No. 3.
http://www.ccsenet.org/journal/index.php/ibr/article/view/0/42006



https://growingscience.com/ijds/online.html
https://www.growingscience.com/uscm/online/uscm_2023_38.pdf
http://dx.doi.org/10.6007/IJAREMS/v12-i1/16422
http://dx.doi.org/10.6007/IJAREMS/v12-i1/16422
http://dx.doi.org/10.21474/IJAR01/14668
http://dx.doi.org/10.21474/IJAR01/14668
https://www.cibgp.com/article_8436.html
http://gtg.webhost.uoradea.ro/PDF/GTG-4spl-2020/gtg.334spl15-606.pdf
http://www.ccsenet.org/journal/index.php/ibr/article/view/0/42006

e ._,\_.»)‘\ Amol>
Irbid National University

5392l Glasig suslailly slaze¥l soles

Accreditation and Quality Assurance Deanship

e

il gt J—aal g A callal) 138 8 B ) g d) Cila glaall Asan (g Al Y G ), oLl a8 gal) Ul
A il




